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XM Radio provides a market segment the choiceof excellent information without the
advertising.
Information consumers SHOULD HAVE THAT CHOICE.

Radio has it's Timitations and reducing peoples choice
to local legacy sources is not fair and only serves

the special interest groups that want to maintain their
existing market share at the expense of allowing

better technology and better choices so people can

have BETTER Tives.

Timothy Phillip Reyburn
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